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a plcture

> a thousand words

We prefer to paint a picture of the technological
and industrial context, and above all, the human capital
of Grafiche Antiga, using an image, which is worth

more than a thousand words.
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1. INTRODUCTION

1.1. Company overview and adoption of the code of ethics

GRAFICHE ANTIGA S.P.A. stays true to its origins but also adopts a forward-look-
ing vision. Building strong ties with the territory whilst also seizing the opportu-
nities of market internationalisation. Merging cutting-edge technology with dis-
tinctly artisan-like attention to detail. These are but some of the challenges faced
by the Antiga brothers over the course of 50 years of business.

An entrepreneurial reality that has carved out a leading position over the years
thanks to successful decision-making.

One such example is the choice to invest in innovation and experimentation
which, nevertheless, has never diverted the company’s focus from the primary
factor: human capital. Thanks to its people - a team of over 200 collaborators
- the company has scaled the ranks of high-quality printing. The preference for
fine workmanship, the human dimension and environmental sustainability - in-
volving significant investments in photovoltaic energy - makes Grafiche Antiga a
certified green company.

Growth is pursued without losing sight of the original ambition: to achieve excel-
lence by blending creativity and know-how. An ideal synthesis of the “Made in
Italy” approach.

The Company has always acted with integrity, not only by complying with regula-
tions but also by fostering the moral values that are essential to any organisation
that intends to operate with integrity, fairness, loyalty and transparency.
Operating with integrity means complying with the laws and regulations in force
and abiding by the rules established in company policies and procedures and this
Code of Ethics.



In line with the principles above, the Company has developed a quality man-
agement system (certified by the independent body Accredia) that meets the
requirements of UNI EN ISO 9001, as well as an environmental management sys-
tem that meets the requirements of UNI EN ISO 9001, thus obtaining the Chain of
Custody (COCQC) certification pursuant to the FSC STD-40-004 standard.

In this perspective, the Company adheres to the principles of Legislative Decree
231/2001, as amended, and has therefore adopted an Organisation, Management
and Control Model, which finds its highest expression in the Code of Ethics, which
is itself an integral part of the Model.

The purpose of the Code of Ethics is to clearly define a set of principles and val-
ues which the Company shares and fosters and, consequently, the conduct that
is expected of directors, employees and associates and, more generally, of any
person who acts on behalf of or in the name of the Company.

1.2. Recipients of the Code of Ethics

The Code of Ethics applies to the corporate bodies and their members, to exec-
utives and all Company employees and to all those who, permanently or tempo-
rarily, have a direct or indirect relationship with the Company or are involved in
the furtherance of its objectives.

Recipients shall adequately inform third parties of the need to abide by the re-
quirements of the Code of Ethics and shall take the appropriate actions in the
event of non-compliance.

1.3. Our principles

The Company’s main objective is to maintain the standards of excellence achieved
in its sector of operation. The Company tends towards continuous improvement
with a view to progressively developing its activity and increasing its visibility
and presence in national and international markets. It strives to achieve a balance



between staying competitive on the market, ensuring compliance with competi-
tion laws and promoting, from the perspective of social responsibility and envi-
ronmental protection, a proper and efficient use of resources.

The Company is convinced that an ethical approach to business is of fundamen-
tal importance for the proper functioning and the credibility of the business for
its shareholders, customers and suppliers and, more generally, for the economic
and social context in which it operates.

1.4. Structure of the Code of Ethics

This Code Of Ethics comprises:

= the values and general principles that underpin the Company’s relations and
business activity;

m the rules of conduct, which include guidelines and rules to be observed by the
Company and the Recipients in order to ensure compliance with those same
values and general principles and to prevent the risk of unethical behaviour;

®m the implementation procedures, which describe the system of controls adopt-
ed to improve and monitor compliance with the Code of Ethics.

10
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2. ETHICAL PRINCIPLES

2.1. Principle of legality

The fundamental principle for all Recipients of the Code of Ethics is to abide
by national and international laws and regulations, the national collective labour
agreement (CCNL), the Articles of Association, the internal regulations and the
Code of Ethics.

The Company implements an appropriate programme of training and awareness
raising on the need to comply with laws and regulations and the Code of Ethics.
The Company and its employees have fostered a number of corporate values that
constitute the application model of the Code of Ethics (integrity, responsibility,
speed and flexibility, reliability and teamwork) and supplement the its principles.

2.2. Fairness and responsibility

The furtherance of the Company’s interests will never justify any conduct that is
contrary to the principles of fairness and responsibility.

The actions, operations and behaviours of those operating within or on behalf of
the Company must be guided, in formal and substantial terms, by the principles
of legitimacy, protection of the Company, fairness and responsibility.

In all internal and external dealings, Recipients shall behave responsibly and shall
refrain from pursuing their own ends or company interests in breach of the rules
of law and of the Code of Ethics.

2.3. Integrity and transparency

In accordance with the principle of good faith, Recipients shall act with integrity
and impartiality in the exercise of their duties, ensuring the independence of their

12



judgement and the absence of any commercial or financial interest that might
result in bias, preferential or unequal treatment.

In relations with all counterparties, any form of discrimination based on age, race
and ethnicity, nationality, political views, religion, gender and health status is pro-
hibited.

The Company considers the completeness, accuracy and veracity of information
provided internally and externally to be essential to the life of the Company.

2.4. Confidentiality

Each Recipient shall ensure, in accordance with the provisions of law, the confi-
dentiality of information in its possession, including following the termination of
the employment relationship, in accordance with the current privacy and data
security regulations.

It is prohibited for Recipients to use confidential information for purposes unre-
lated to their professional activity. More specifically, information, data and details
that are acquired and processed by the Recipients in the course of their work
must be kept strictly confidential and protected accordingly, and must be not be
used, communicated or disclosed, within or outside the Company, except in com-
pliance with the applicable regulations and the current company procedures.

2.5. Conflicts of interest

The Recipients of the Code of Ethics shall avoid all situations and activities in
which there is a conflict of interest between their personal economic activities
and their role within the department in which they work.

2.6. Sustainability

The Company is aware of the influence that its activities can have on the general
welfare of the community. The Company is committed to seeking a continuous

13



balance between economic development, social welfare, respect for the environ-
ment and risk prevention.

In particular, the Company considers issues related to safety and the environ-
ment to be of high importance and duly takes into account the health and safety
of workers and the protection of the environment when managing all of its busi-
ness activities.

The environment is an important community asset which the Company is com-
mitted to protecting. To this end, the Company has adopted an environmental
management system that meets the requirements of UNI EN ISO 14001. The en-
vironmental management system enables the Company to schedule, implement
and monitor its activities by striking a balance between economic and environ-
mental needs, in accordance with the applicable laws and regulations, and by
ensuring full cooperation with the public bodies responsible for monitoring and
protecting the environment.

In recognising that respect for the territory and research and technological in-
novation are compatible values, the Company, maintaining consistency with its
own environmental protection values, has installed a photovoltaic system that
supplies part of the energy used in the business activity, thus making a tangible
contribution to reducing CO, emissions.

In addition, the Company contributes to responsible forest management through
the Chain of Custody (COC) certification, which guarantees, for FSC® certified
products, the traceability of materials harvested from FSC® certified forests.

2.7. Rejection of all forms of terrorism, subversion and criminal activity

The Company rejects all forms of terrorism, subversion of the democratic pro-
cess or criminal activity. It therefore adopts appropriate measures to prevent the
risk of involvement in acts of terrorisms, subversion or organised crime.

To this end, the Company does not form any kind of working or trade relation-
ships with individuals or legal entities that are involved in acts of terrorism, sub-
version of the democratic process or organised crime, nor does it finance or
facilitate any of their activities.

14



2.8. Product safety

The Company pursues its mission by offering quality products that comply with
the mandatory provisions of law, adopting all the measures necessary to ensure
the safety of the products for consumers.

2.9. Separation of roles and powers

The Company has developed an organisational system based on the separation
of roles and powers, whereby no single person has full control over an entire pro-
cess. The operating procedures are described in the relevant internal procedures.

2.10. Competition

The Company recognises competition as a value and operates on the market in
accordance with the principle of fair competition.

15
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3. SPECIFIC RULES OF CONDUCT

3.1. Rules of conduct with regard to Recipients

3.1.1. Development of human resources

The Company recognises that human resources are a key factor of primary im-
portance in the growth of the Company. The management of human resources
is based on respecting the personality and professional capabilities of each staff
member.

The Company ensures equal opportunities for all Recipients based on their pro-
fessional qualifications and individual abilities, without any form of discrimina-
tion based on age, religion, ethnic or geographical origin, sexual orientation, po-
litical beliefs or trade union membership and avoiding all forms of preferential
treatment or patronage.

3.1.2. Positive working environment

The Company strives to create and encourage a positive work environment in
which the freedom, dignity and inviolability of the person is ensured, as well as
fairness in interpersonal relationships so as to enable all Recipients to work to
best of their abilities. The working environment is built on mutual cooperation,
a sense of belonging and respect for the personality of each individual, without
prejudice, intimidation or unlawful pressure. Any form of abuse of power in man-
aging hierarchcal relationships is prohibited.

3.1.3. Employment relationships

At the time of hiring, each worker receives detailed information concerning the
tasks and activities to be carried out, the contractual aspects of the employment
relationship, the applicable regulations, the provisions of the Code of Ethics and

18



the organisation Model and the conduct required to appropriately manage risks
linked to the business activity and to the health and safety of workers. All forms
of undeclared work are prohibited, for the Company and its subsidiaries and for
its suppliers and associates.

3.1.4. Rules of conduct

All Recipients shall act in good faith in order to meet the obligations of their em-
ployment contract and comply with the provisions of the Code of Ethics, fulfilling
the tasks requested and satisfying the obligations undertaken.

Recipients undertake to observe the highest standards of quality and safety and
to act with fairness and transparency in carrying out their duties, in compliance
with the provisions of the Code of Ethics and the organisation Model and in ob-
servance of the procedures and operating instructions adopted by the Company.

3.1.5. Gratuities and benefits

Recipients must not offer or accept gifts, gratuities or similar benefits, except
those offered or accepted as a matter of normal courtesy and only if of modest
value. Any Recipient who receives an offer of benefits from a supplier must im-
mediately refer the matter to management.

3.1.6. Information management

All Recipients shall ensure, in accordance with the applicable regulations, the
confidentiality of information in their possession, including following the termi-
nation of the relationship, in compliance with the current privacy and data secu-
rity regulations.

It is prohibited for Recipients to use confidential information for purposes unre-
lated to their professional activity.

More specifically, information, data and details that are acquired and processed
by the Recipients in the course of their work must be kept strictly confiden-
tial and protected accordingly, and must be not be used, communicated or dis-
closed, within or outside the Company, except in compliance with applicable
regulations and current company procedures.

19



By way of example, confidential information includes but is not limited to: work
projects including commercial, business and strategic plans, information con-
cerning know-how and technological processes, financial transactions, opera-
tional strategies, market and investment strategies, operating results, employ-
ees’ personal data and lists of customers, suppliers and associates. Particular
emphasis is placed on the need to respect and protect the confidential informa-
tion of our customers.

In addition, and pursuant to data protection regulations, the Recipients under-
take to protect the information generated or acquired by them and to avoid all
forms of improper or unauthorised use.

3.1.7. Non-compete obligation

The Company recognises and respects the right of the Recipients to engage in
activities and business that is unrelated to the work carried out in the interest
of the Company, provided that these are lawful and compatible with their ob-
ligations towards the Company. Nevertheless, Recipients shall refrain from any
activity that, even potentially, competes with or is in conflict of interest with the
Company.

3.2. Rules of conduct with regard to Suppliers

Relations with Suppliers, including relations of a financial and advisory nature,
are subject to the principles of this Code of Ethics and are closely and constantly
monitored by the Company.

The Company only uses Suppliers that operate in compliance with laws in force
and in accordance with the provisions of the Code of Ethics and the Supplier’s
Code of Conduct, the knowledge and observance of which are an express con-
tractual obligation of each Supplier.

The selection of Suppliers and the agreement of the purchase conditions are
based on formal procedures and on the objective assessment of the quality and
price of the products and services offered and the ability to supply and guar-

20



antee the timely delivery of services and products of a level appropriate to the
Company’s needs, including as regards certification and their general and specif-
ic suitability for the intended purpose.

With reference to works or services contracts, the technical and professional ex-
pertise of the supplier is verified in order to comply with the legal requirements
of the provisions governing health and safety at work, pension contributions and
taxes.

3.3. Rules of conduct with regard to Customers

In relations with Customers, the Company ensures fairness and transparency in
business negotiations and in its commitment to contractual obligations and the
proper and diligent fulfilment thereof, ensuring that the products and services
supplied satisfy the characteristics and quality promised to customers.

In their dealings with Customers, the Recipients of the Code of Ethics shall apply
conditions appropriate to each type of Customer, reserving the same treatment
to similar groups of Customers in accordance with the applicable protocols and
procedures.

3.4. Rules of conduct with regard to Consumers

The Company’s activities are oriented towards satisfying and safeguarding its
Consumers, with due attention given to any requests that might lead to an im-
provement in the quality of the products and services supplied.

The Company is committed to respecting the right of Consumers to receive
products that do not endanger their health and physical integrity and to receive
complete information on the products offered.

The quality and safety of the products is constantly monitored and improved and
is subject to continual innovation through ongoing Research & Development.

21



3.5. Rules of conduct in dealing with the Public Administration

3.5.1. Legality, fairness and transparency in dealings with the

Public Administration
In relations with the Public Administration, the Company observes the highest
standards of transparency, fairness and legality.
To this end, the Company avoids entrusting the management of different rela-
tionships with the Public Administration to a single individual, on the assumption
that assigning this responsibility to different people and functions minimises the
risk of enabling interpersonal relationships that are inconsistent with the Com-
pany’s aims.

3.5.2. Gratuities and benefits

The Company condemns any conduct, on part of any person, which directly or
indirectly involves promising or offering gratuities and benefits (cash, gifts, dis-
counts, services, favours or other benefits) to public officials and/or providers
of a public service, including their relatives, from which an undue or illicit benefit
and/or advantage may be obtained.

Gifts, acts of courtesy and hospitality towards representatives of the Public Ad-
ministration are not permitted.

3.5.3. Loans, contributions and subsidies

All applications made to public, national or EU bodies for disbursements, contri-
butions, loans, relief must be made in compliance with the applicable regulations
and, in particular, in accordance with the principles of separation of duties, re-
cord-keeping and accuracy of the documentation.

To this end, commitments towards Public Administration offices and public Insti-
tutions shall be made solely and exclusively by the authorised competent func-
tions, which shall act in accordance with the applicable laws, the Code of Ethics
and the protocols of the organisation Model.

22



3.6. Other counterparts

In addition to the relationships considered above, the Company has defined the
following rules of conduct with regard to dealings with other persons or entities.

3.6.1. Market and competition

The Company is in favour of ensuring the maximum level of competition on the
market and therefore develops its commercial policy in full compliance with the
applicable competition laws and regulations.

The Company believes in free and fair competition and its practices are geared to-
wards achieving competitive results that reward ability, experience and efficiency.
Any practice intended to distort the conditions of fair competition is contrary to
company policy and forbidden for all persons representing the Company.

The Company has the necessary measures in place to combat money laundering,
the handling of stolen goods and the use of money, goods or benefits of illicit
origin. In any event, Recipients are required to adhere to and apply the Italian
and EU anti-money laundering legislation and to report any situation that might
constitute an offence of this nature to the competent authorities.

3.6.2. Political organisations and trade unions

Any dealings with political organisations and trade unions are handled only by
the company functions having the authority to enter into and manage these
types of relationships, in accordance with the applicable company procedures.

3.6.3. Media

Information concerning the Company can only be released to the mass-media
by the authorised company functions and in accordance with the applicable
protocols and procedures. Recipients who receive requests for information or
interviews must inform the relevant department and obtain prior authorisation
before accepting such requests. In any event, all information and data provided
to external users must be truthful, transparent and consistent with the Compa-
ny’s image and strategies.

23



3.7. Health and safety at work

The Company ensures that the Recipients, in particular it’s employees and asso-
ciates, work in an environment providing an adequate level of health and safety
protection and safeguarding their physical and psychological integrity, in accor-
dance with applicable laws and regulations.

The Company encourages responsible and safe behaviour and adopts all ap-
propriate safety measures required by technological advancements to guaran-
tee a safe and healthy working environment with the specific aim of preventing
manslaughter and serious or very serious unintentional injury caused as result of
failure to adhere to the occupational accident prevention and health and safety
regulations. The Company is committed to promoting and reinforcing a culture
of safety, raising awareness of risks and encouraging responsible conduct on the
part of all Recipients.

More specifically, the Company organises appropriate employee training and in-
formation campaigns in order to promote responsibility and awareness of Health
and Safety issues.

It is expressly prohibited for Recipients to engage in any conduct which, directly
or indirectly, constitutes an offence committed in breach of the applicable occu-
pational accident prevention and health and safety regulations.

The Recipients of this Code of Ethics, namely, the Employer and the Employer’s del-
egated or sub-delegated representatives, the Executives, the Prevention and Pro-
tection Service Officer, the Officers, the Medical Officer and the employees’ safety
Representative, all contribute to the risk prevention and health and safety process
implemented to protect themselves, their colleagues and third parties, without prej-
udice to their personal obligations and liability under applicable legislation.
Recipients must observe the provisions and instructions issued to ensure collec-
tive and individual protection. Recipients shall use equipment, means of trans-
port and all other work equipment and safety devices in an appropriate manner.
Recipients must report any failures in machinery, devices and equipment and
any other hazards they become aware of, taking direct action in their area of
responsibility in the case of urgency.

24



3.8. Environmental protection

The environment is an important community asset which the Company is com-
mitted to protecting. To this end, the Company has adopted an environmental
management system that meets the requirements of UNI EN ISO 14001. The en-
vironmental management system enables the Company to schedule, implement
and monitor its activities by striking a balance between economic and environ-
mental needs, in accordance with applicable laws and regulations, and by en-
suring full cooperation with the public bodies responsible for monitoring and
protecting the environment.

The Recipients of this Code of Ethics contribute to the protection of the envi-
ronment in carrying out their work activities. More specifically, the Recipients
take great care to ensure that the applicable regulations are adhered to, that
the requirements of the authorisations issued by the Supervisory Authorities are
satisfied, that illegal discharges, emissions and spills are avoided and that man-
agement processes, including special waste management, are implemented in
compliance with the aforesaid regulations and in accordance with company pro-
cedures.

3.9. Rules of conduct protecting industry, commerce and copyright

Company trademarks represent the identity of the business. Trademarks are also
supported by ensuring the consistency of products and the quality of commu-
nications.

The Company is committed to ensuring compliance with the laws governing fair
trading and as an essential principle adopts the prohibition imposed by law on
marketing products that differ in terms of origin, provenance, quality or quantity,
from those stated or agreed.

The Company is also committed to ensuring compliance with the legislation pro-
tecting trademarks, patents, copyright, industrial designs and other distinctive
signs, and the observance of the applicable copyright law.

25



The Company’s logos and identifying marks (especially the Company’s letter-
head) must be used appropriately and in a manner consistent with the Compa-
ny’s needs and interests.

3.10. Rules of conduct with regard to processing personal data and using IT
and telecommunication systems

3.10.1. Processing of personal data and information

The Company guarantees that personal data is treated with utmost confidenti-

ality and in accordance with the applicable personal data protection regulations.

Specific security measures are observed to prevent the loss of data and unlawful

or unauthorised use and access.

Personal data is processed by manual, computerised and telecommunication

means, according to logic strictly related to the purposes for which the data are

collected and, in any event, in a manner that ensures the security and confiden-

tiality of the data processed.

Information and sensitive data concerning personnel or other persons are col-

lected, processed and stored in accordance with the applicable regulations and

procedures.

In detail, each employee undertakes:

m to collect data only when expressly authorised;

m to exercise utmost care when collecting and storing personal data, verifying
that the data subject has given prior consent;

= not to disclose personal data or communicate these in any way to unautho-
rised persons.

To protect the fundamental rights and freedoms and the dignity of the data sub-

jects, the Company always puts security first when choosing, defining and im-

plementing the manual and computerised procedures used to process personal

data and confidential information.
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3.10.2. Proper use of IT resources and telecommunications

The telephone systems and the systems used to access email accounts, the In-
ternet and the Intranet are the property of the Company. These systems are used
to improve performance in the work activities.

Each employee must therefore bear in mind that:

email accounts and the Internet must be used strictly for legitimate profes-
sional purposes at the Company’s premises; telephones may be used for mixed
purposes, if so authorised,;

all information contained in the IT system is the property of the Company;
employees are personally responsible for keeping their passwords and ID
codes secret and for preventing any unauthorised access to company data
and information;

only software that has been purchased by the Company for its own business
purposes must be used on company computers;

the reproduction or copying of software is strictly prohibited: any collabora-
tor who intentionally or unintentionally copies software material exposes the
Company and itself to the risk of serious sanctions;

unauthorised possession and disclosure of access codes to IT or telecommu-
nication systems and the installation of devices designed to intercept, impede
or interrupt communications through IT or telecommunication systems is also
strictly prohibited.

Each employee must also:

strictly observe the Company’s security policies in order to avoid compromis-
ing the functionalities and the protection of the IT systems;

refrain from sending e-mail messages that are threatening or insulting, that
contain vulgar language or inappropriate remarks that might offend people
and/or damage the corporate image;

refrain from sending e-mail messages that might bind the Company to third
parties without having the required authority;

take good care of the mobile devices assigned to them and avoid giving them
to others.
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All data and information stored in the Company’s IT and telecommunication sys-
tems, including e-mail messages, are the property of the Company and must be
used exclusively to conduct the business activity in the manners and within the
limits established by the same.

3.11. Rules of conduct with regard to financial statements,
accounting records and company registers

3.11.1. Accounting records and company registers

The Company condemns any conduct that seeks to alter the accuracy and re-
liability of the data and information contained in the financial statements or in
company reports or in any other corporate communications which the Company
is required by law to provide to shareholders, third parties and auditors.

All persons involved in preparing such documents shall verify, with due care, the
accuracy of the data and information to be included therein.

The functions tasked with preparing the financial statements and the corporate
communications shall perform their duties in accordance with the procedures
set out in the organisational Model and in compliance with the principles of fair-
ness and good faith.

Any conduct that aims to damage the integrity of the Company’s corporate as-
sets is forbidden.

3.11.2. Accounting transparency

Transparency in accounting is a concept that applies to all employees and man-
agers, regardless of their area of employment. Transparent accounting relies on
the veracity, accuracy and completeness of the basic information required for
the relative accounting records.

Everyone must therefore cooperate to ensure that business transactions are re-
corded correctly and in a timely manner in the accounting records.
Documentation evidencing the activities supporting each transaction must be
kept on file so as to:
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= facilitate bookkeeping;

m identify the various levels of responsibility;

= enable the accurate reconstruction of the transaction.

Each accounting entry should precisely reflect the contents of the supporting
documents.

Each employee shall ensure that the documentation can be easily traced and is
ordered according to logical criteria.

3.11.3. Bribery involving private individuals

In full observance of the principles above, the Company is committed to pre-
venting and obstructing any form of mismanagement linked to a breach of the
principle of sound company management.

To this end, the Company condemns any conduct that seeks to alter the fairness
and transparency of commercial relations between the businesses. It specifically
prohibits Recipients from offering or promising money or other benefits to di-
rectors, general managers, financial reporting officers, executives, auditors and
liguidators of other companies as an inducement to carry out or omit an act in
violation of the duties of their office and their duty of loyalty, for the purpose of
obtaining an advantage for the Company.

3.11.4.Fairness in operations

All operations and transactions, to be understood in the broadest sense of the
word, must be authorised and registered in accordance with the principles of
fairness, honesty and impartiality. The Recipients of the Code of Ethics must
act with due care to ensure that the activities carried out are supported by the
required authorisations and the appropriate documentary and/or computerised
evidence.
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3.12. Rules of conduct with regard to money laundering

The Company recognises the high value of the democratic process and freedom
of political opinion. For this reason, it condemns any use of its own resources to
finance or carry out actions aimed at furthering terrorist aims or subverting the
democratic process.

The Company prohibits any conduct that might constitute or be linked to
cross-border organised crime, including mafia-type organisations, money-laun-
dering, handling of stolen goods and using money, assets and other benefits of
illicit origin.

To this end, the Company shall commit to checking payments to third parties to
ensure that the recipient of the order matches the party collecting the related
sums and also verifying that the necessary information regarding the commer-
cial/professional reliability of suppliers, consultants and partners is requested
and obtained.

3.13. Rules of conduct with regard to crimes
against the person

The Company recognises the primary importance of protecting the safety, free-
dom and status of individuals. It therefore adopts the most appropriate control
and supervisory measures, in accordance with applicable regulations, to prevent
any form of unlawful conduct intended to commit a crime against the person
and only uses suppliers that adopt the same measures and standards of conduct.
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4. PROCEDURES FOR IMPLEMENTATION, CONTROLAND PENALTIES

4.1. Communication and training

The Code of Ethics is brought to the attention of the Recipients, both inside and
outside the Company, through specific communications.

Inside the Company, the awareness and understanding of the Code of Ethics
is ensured by involving all personnel in information and training programmes,
which are structured in accordance with the rules set out in the organisation,
management and control Model.

It is the responsibility of each employee to consult with their direct manager
should they require any clarifications regarding the interpretation or application
of the rules of conduct contained in the Code of Ethics.

4.2. Implementation and control

In accordance with the current legislation and with a view to planning and man-
aging company activities in a way that ensures efficiency, fairness, transparency
and quality, the Company adopts appropriate organisational and management
measures to prevent unlawful conduct or conduct contrary to the rules of this
Code of Ethics by any person acting on its behalf. Based on how the activities
and the internal organisation is structured, the Company may adopt a system
whereby powers and specific tasks are delegated to persons who possess the
necessary skills and experience.

The Company adopts and implements an organisation, management and control
Model that provides for suitable measures to ensure that activities are carried out
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in compliance with the law and this Code of Ethics and to identify and promptly

eliminate any situations of risk.

The function responsible for monitoring the application of the Code of Ethics and

the Model is the Supervisory Body, which:

= monitors the dissemination of the Code of Ethics and the underlying principles
to all Recipients;

® is informed of every breach identified by the corporate bodies and may con-
duct independent inquiries;

m provides opinions and makes proposals with regard to any required amend-
ments to the Code of Ethics.

4.3. Reporting breaches (Whistleblowing)

To facilitate the identification of all cases of non-compliance with laws and regu-
lations, policies, standards and internal procedures, as well as any other breaches
of the Code of Ethics and the Model, the Company has set up appropriate report-
ing channels for the purpose of receiving and managing reports of non-compli-
ance, with the aim of protecting the integrity of the Company. The Recipients can
use these channels to report any significant unlawful conduct pursuant to Legis-
lative Decree 231/01, based on precise and consistent factual evidence, as well as
any breaches of the organisation and management Model of which they become
aware during the course of their work, with the anonymity of the whistleblower
guaranteed (Whistleblowing system).

The Whistleblowing system offers protection to whistleblowers who, in good
faith, report unlawful or fraudulent acts by employees, members of corporate
bodies and third parties (customers, consultants, associates) to the Supervisory
Body.

The Company ensures the confidentiality of the person raising the concern so as
to protect the whistleblower from retaliation and/or discrimination.

Incidents can also be reported in anonymous form. The reports should be sup-
ported by adequate and ascertainable circumstantial evidence.
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In line with the principles above and in compliance with the applicable legal re-
quirements, the Company has set up the following reporting channels, through
which whistleblowers can report breaches of the Model, even potential, to the
Supervisory Body:

= e-mail address odv.GRAFICHEANTIGA@gmail.com

» postal address or internal mail address: OdV, c/o GRAFICHE ANTIGA S.P.A., Via
delle Industrie 1, Crocetta del Montello.

The above is without prejudice to the criminal or disciplinary liability of the whis-

tleblower pursuant to laws in force in cases case of slander and defamation.

Reports made in bad faith or with malicious intent, that are later found to be un-

founded, constitute a breach of the Code of Ethics.

All Recipients of the Code of Ethics must:

m refrain from any conduct that is contrary to the provisions of the Code of
Ethics;

m request clarifications from their direct superiors or the relevant contact persons
or the Supervisory Body should they have any doubts concerning the applica-
tion of the Code;

®m adequately inform any third parties they come into contact with during the
course of their work of the existence of the Code of Ethics and of the third par-
ty commitments and obligations imposed by the Code;

® demand compliance with any obligations which are directly related to their
work activity;

m adopt the appropriate internal measures and, if part of their duties, the appro-
priate external measures, should any third party fail to adhere to the provisions
of the Code of Ethics;

m cooperate with the functions responsible for investigating potential breaches;

m promptly report the commission or attempted commission of any of the of-
fences listed in Legislative Decree 231/2001, or any breach or circumvention of
the Code of Ethics, to the Supervisory Body;

® maintain confidentiality with respect to any person who reports unlawful con-
duct or breaches of the Code of Ethics, punishable by disciplinary action;

m refrain from acts of retaliation or discrimination against the whistleblowers.

34



4.4. Penalties and Breaches of the Code of Ethics

A breach of the provisions of this Code of Ethics constitutes a disciplinary of-
fence.

All updates of the Code shall be approved by the Company’s Board of Directors
after consulting with the Supervisory Body, except for minor changes which must
in any event be reviewed by the Supervisory Board.

This document can be viewed on the website www.graficheantiga.it.

5. FINAL PROVISIONS

This Code of Ethics was approved by resolution of the Board of Directors on
22.04.2020.

This Code is effective as of 01.06.2020.

It is periodically reviewed and updated.
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